A Global Reputation for Excellence

« A private, not-for-profit, coeducational, nonsectarian, career-oriented, post-
secondary institution founded in 1965. HPU is accredited by the Accrediting

Commission for Senior Colleges and Universities of the Western Association of

Schools and Colleges (WASC).

+ The Princeton Review lists HPU among its “Best Western Colleges,” making a
special note of a student’s claim that “on a scale of 1 to 10, HPU's faculty gets
al2”

o U.S.News & World Report describes HPU one of “America’s Best Colleges” and
highlights our diversity in its“Most International Students” category.

+ Barron’s recommends HPU as a“Best Buy in College Education” among the
3,900 colleges and universities in the U.S.

+ Great Colleges in the Real World recommends HPU as an ideal institution for
those who seek an educational experience that will successfully prepare
them for the working world.

* Rugg’s Recommendations on the Colleges lists HPU as one of the top 100
schoolsin the U.S.

+ Honoree for Military Advanced Education’s 2008 Military-Friendly Colleges
and Universities

Graduate Degrees offered at

Hawai'‘i Pacific University

+ Master of Business Administration (MBA)

+ Master of Science in Information Systems (MSIS)*

+ Master of Arts in Human Resource Management (MA/HRM)*

« Master of Arts in Organizational Change (MA/QC) *

+ Master of Arts in Global Leadership and Sustainable Development (MA/GLSD)
+ Master of Arts in Communication (MA/COM)

+ Master of Arts in Teaching English as a Second Language (MATESL)
+ Master of Arts in Diplomacy and Military Studies (MA/DMS)

+ Master of Education in Secondary Education (M.Ed)

+ Master of Science in Nursing (MSN)

+ Master of Social Work (MSW)

+ Master of Science in Marine Science (MSMS)

Graduate Professional Certificates offered at
Hawai'‘i Pacific University

+ Consulting

+ Decision Science

* Electronic Commerce

+ Environmental Policy

+ Global Leadership and Sustainable Development

¢ Human Resource Management

+ Information Systems

International Disaster and Emergency Management
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The Master of Business Administration will help you get ahead in today’s global
marketplace through a strong, in-depth curriculum that balances core courses
with electives, providing a solid business education. Throughout the curriculum,
you'll find courses with professional relevance. You'll also cross interdisciplinary
boundaries within fields, such as studying organizational behavior in a marketing

class, to get the richest business perspective possible. This is a rigorous program

that will immerse you in leading-edge technology and modern business and
management principles, designed to give you the knowledge and experience to

lead, innovate, and succeed.



MCP offers 4 terms that are 10 weeks long Main Campus offers traditional semesters
MCP Term 2 January - March
MCP Term 4 July - September

Using a combined online, military, and downtown, campus-based approach, you'll find classes offered on a
schedule that works for you.

Spring

January - May
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The MBA requires a minimum of 42 credit hours of

graduate work. The core courses make up 27

credit hours, including three one credit seminars.

The elective courses are 9 credit hours and if taken

in a given area will make up a concentration. The

capstone courses are 6 credit hours which

complete the degree.

Core Courses

(8 core courses @ 3 credits each = 24 credit hours)

ACCT 6000 - ACCOUNTING FOR MANAGERS

An examiniation of the application of financial and
managerial accounting principles to the process of
planning and controlling activities of an ongoing enter-
prise. Budgeting is examined as a means for imple-
menting and communicating the planning process.
Integration of cost accounting, capital budgeting, and
management by objectives into the planning function
are studied.

ECON 6000 - ECONOMICS FOR BUSINESS
Microeconomic and macroeconomic issues relevant to
business managers. The course provides the tools nec-
essary for efficient business decision-making and for
an understanding of the economic environment in
which business enterprises must operate. Topics
include market structures, pricing strategies, cost
analysis, monetary and fiscal policies, and the open
economy.

FIN 6000 - FINANCIAL MANAGEMENT & STRATEGY
The planning, acquisition, use, and management of the
resources needed by a business concern. The course
examines asset management, capital structure, portfo-
lio management, and risk analysis. Investment decision
theory and practice are studied, and quantitative
methods for financial analysis are reviewed.

MGMT 6000 - INDIVIDUALS, GROUP DYNAMICS &
TEAMS

This course examines essential aspects of group
dynamics and their impact on how teams function.
Situations causing conflict in groups and the hidden
dynamics preventing teams from functioning effec-
tively are examined and solutions to overcome these
problems are discussed.

MGMT 6050 - INFORMATION SYSTEMS
MANAGEMENT

This course covers several broad areas: key IS and IT sys-
tems concepts; aligning technology strategy with busi-
ness strategy; strategic management models; com-
monly used metrics for evaluating the performance,
feasibility, and financial value of existing and emerging
IS and IT solutions; professional, legal and ethical issues
as they relate to information technology.

MGMT 6020 - REGULATORY & ETHICAL
ENVIRONMENT OF BUSINESS

This course focuses on ethical responsibilities of man-
agers and how the legal environment impacts business
decisions. Topics include regulations within the func-
tional areas of risk management internally and exter-
nally. It covers contemporary cases such as local and
international current issues that offer a foundation in
ethical thought.

MS 6000 - DECISION MODELS FOR MANAGERS

This course introduces multivariate data analysis, fore-
casting and Management Science techniques as they
are applied to managerial decision making.
Applications will be drawn from the production, service
and planning context as well as distribution and trans-
portation to demonstrate how optimization and simu-
lation models can improve the performance of an
organization.

MKTG 6000 - MARKETING STRATEGY FOR
MANAGERS

A marketing systems course using the case-study
method, designed to provide a comprehensive orienta-
tion to both marketing theory and practice. Various
contemporary problems and solutions in marketing are
covered from the perspective of the marketing manag-
er. Major units of study include: the marketing mix; the
legal environment; pricing strategy; research and
analysis; the marketing information system;
product/service promotion; distribution channels; con-
sumer behavior; and strategy implementation.

If you have not earned a baccalaureate degree in business within the past five years, you

will be required to enroll in three leveling courses. Leveling courses will be waived if you

pass a competency exam for these courses.

The course uses theory and real world cases to examine the concepts of demand; pricing; the firm; market theory;
interaction between markets; and the impact of government policy on macroeconomics outcomes. The students will
also learn basic spreadsheet modeling, data analysis techniques, and statistical inference.

This course is as an introduction to accounting and finance fundamentals, financial planning and control and invest-
ment and financing strategies. Some of the topics included are financial statements analysis and cash flows, interest
rate concepts and the time value of money, financial markets and market efficiency, cost of capital and financial struc-

ture.

A general introduction to managerial process, business functions, fundamental marketing principles and policies. The
first half of the curse will focus on marketing functions and integration of marketing with other activities of the busi-
ness enterprise. In the second part the focus will be on management activities.

Seminar Courses
(3 seminar courses @ 1 credits each = 3 credit hours)

MGMT 6910 - MBA SEMINAR I:

MANAGERIAL COMMUNICATIONS

A seminar that focuses on effective verbal and written presentation techniques for
managers. Some of the topics covered are: do's and don’ts in making effective presen-
tations; how to write a professional report to communicate ideas and articulate poli-
cies, processes and practices.

MGMT 6920 - MBA SEMINAR I1:

AN INTEGRATED APPROACH TO GLOBAL TRADE

This seminar will assess students’ understanding of the knowledge, skills and attrib-
utes obtained in the core courses. Through in-class activities and out-of-class integra-
tive assignments, students will have opportunities to deal with various situational
scenarios. Issues related to exporting, importing, franchising, licensing and direct
overseas investment will be addressed.

MGMT 6930 - MBA SEMINAR 111:

LEADERSHIP

A survey various leadership styles (structural, political, symbolic, human resource),
exploring the effectiveness of each through real-world examples. Students will reg-
ularly meet with leaders from the Hawai'i business community, discussing the chal-
lenges those leaders have faced and analyzing the type of leadership style(s) they
have employed.

Capstone Courses
(2 seminar courses @ 3 credits each = 6 credit hours)

MGMT 7001 - STRATEGIC MANAGEMENT |

An overview of planning, policy formulation and methods of strategy development
in various types of organizations will be presented. Economics, social, political, tech-
nological and environmental conditions that impact on a firm will be assessed. The
development of this plan for a specific organization will become the basis for the
course components.

MGMT 7002 - STRATEGIC MANAGEMENT I

One of the major failures of business plans in that they breakdown in the implemen-
tation phase. The objective of this course is to provide the student with the knowl-
edge and experience of having to identify those areas in which the plan can fail. The
student will design an action plan that shows how to implement the plan inside and
outside the organization. The student will present the plan in written and verbal form
to the class and then possibly to the organization itself.



